
MR JOHANN Senaratna (“Sales
ads: Self-regulation doesn’t
work”; Aug 18) said the
Advertising Standards Authority
of Singapore (Asas) is not the
right organisation to ensure that
all advertisers conform to
acceptable standards.

Asas consists of multiple
motivated stakeholders such as
advertisers, advertising agencies,
government agencies, media
owners and other supporting
organisations. So no one group
dominates.

The advertising industry and
Asas co-exist and operate well in
a self-regulatory environment,
where the stakeholders are
motivated to make
self-regulation work.

This self-regulatory regime
has been effective since its
inception in 1976.

Advertisers are aware of and
generally adhere to Asas’
Singapore Code of Advertising
Practice, whose premise is that
all advertisements should be
legal, decent, honest and
truthful.

In the review process,
advertisers may be asked to

revise their advertisements,
failing which to withdraw them
altogether, to avoid providing
inaccurate or misleading
information.

Advertisers that do not
comply with the Singapore Code
of Advertising Practice risk media
owners’ withholding of
advertising space or time, as well
as the withdrawal of trading
privileges from advertising
agencies.

There is the additional
sanction of adverse publicity
through the publication of details
of the outcome of Asas’
investigation, in extreme cases.
So far, most advertisers have
acted responsibly.

Consumer protection is
important. Asas provides an
avenue for consumers to give
feedback and keep errant
advertisers in check.

Asas, a council of the
Consumers Association of
Singapore (Case), works
closely with Case to deal with
cases that breach the
Consumer Protection (Fair
Trading) Act.

Asas will also be looking into

outreach programmes targeted at
advertisers and consumers, so
that they are familiar with the
Singapore Code of Advertising
Practice as well as the
standards acceptable to the
community.

Case advises consumers to be
critical when looking at
advertisements and making the
decision to purchase a product or
service.

Advertisements are, by
nature, designed to highlight the
positive aspects of the product or
service, and consumers can
always look for alternative
viewpoints in independent
product reviews or online
forums.

It is up to the consumer to
do his own initial research
and make a smart purchase
decision.
Tan Sze Wee (Dr)
Chairman
Advertising Standards Authority of
Singapore

Lim Biow Chuan
President
Consumers Association of
Singapore
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PRIME Minister Lee
Hsien Loong’s mention
of blind research
scientist Yeo Sze Ling’s
(right) achievements
tugged at the
heartstrings of many
Singaporeans (“Blind
PhD holder proof of
meritocracy”; Aug 19).

This was especially
true for me, a member
of the blind community
in Singapore.

Despite the
challenges Dr Yeo
faced, she went on to make her family and
community extremely proud.

The blind community can also take pride in the
achievements of two other equally notable
individuals: Dr Goh Hock Huan, a research
scientist at the Singapore Centre for Chinese
Language, and Assistant Professor Wong Meng Ee
at the National Institute of Education.

They have overcome their blindness and are
role models for those striving to achieve their
aspirations.

Dr Wong was a proud recipient of the
President’s Social Service Award for his significant
contributions in raising awareness of the less
fortunate, and as a fund raiser for various
charities.

The fruits of our labour, coupled with the
opportunities offered by Singapore’s meritocratic
system, enable each and every one of us to realise
our potential.

Perhaps it is timely for us to ask ourselves how
we can, in turn, contribute positively towards our
community and this country that we call home.
Cassandra Chiu Mei Mei (Ms)

Sales ads: Self-regulatory
regime has been effective

I APPLAUD the new Step-Up
grant to help low-income
families living in two-room
HDB flats upgrade to
three-room units (“8,000 flat
owners stand to benefit from
Step-Up grant”; Aug 22).

The family mentioned in the
report made me reflect on what
“low-income” means in the
Singapore context.

In this instance, the
household comprised a single
mother, her two children and
their maid, living in a two-room
flat bought on the resale
market.

This Singaporean picture of a
low-income family is probably
at odds with the global
definition of a needy
household.

In most countries, having a
maid is considered to be the
sole preserve of the wealthy,
not to mention the concept of

home ownership.
We should celebrate how far

we have progressed as a
country over the last 48 years,
bearing in mind that our
definition of “low-income” is
akin to what many around the
world consider to be middle- or
even high-income.

Past policies and sacrifices
made by the pioneer generation
got us to where we are today,
and it is up to the current
generation to ensure that we
continue to build on these
successes.

We need to be mindful that
these achievements be seen in
the context of a population
that works hard to maintain
them, and are not entitlements
that we mistakenly expect to
continue into perpetuity
with no additional effort from
us.
Tan Suan Jin

ORGANIC farming deserves more credit than it
was given in last Friday’s Long Interview with
Mr Lim Hong Zhuang (“Betting the farm”).

In the article, Mr Lim called organic farming a
“hippie hoax” and stated that he considered it
“taking a step back because fertilisers and
chemicals were invented for good reason”.

Farming organically without pesticides and
chemical fertilisers means using methods that
nourish, build and protect the soil.

Instead of using chemical fertilisers such as
urea or ammonium nitrate, organic farmers use
naturally derived compost and organic fertilisers
to nurture the soil. This may not have a fast or
immediate effect on crop growth, but it helps to
build up the soil and protect the environment.

Conversely, chemical fertilisers have a strong
direct effect on crops, but unused chemicals are
deposited into the soil and our waterways. This
results in pollution, and top soil eventually
becomes useless.

Mr Lim is right in saying that “organic farming
is very difficult in our equatorial climate”.
However, it is not impossible – we have been
doing it for more than eight years in Johor.

Organic farmers have different ways of
preventing pest outbreaks, such as growing
vegetables in netted and sheltered areas and using
natural methods to drive pests away.

Much research into organic farming in recent
years has resulted in the introduction of successful
methods of reducing chemical use in conventional
farms.

Organic farming contributes to beneficial
change and progress in the agricultural industry.
This is certainly forward-looking and not “taking
a step back”.

There are many more organic food consumers
today compared with 10 years ago. Many
appreciate the premium quality of organic food.
They also have peace of mind in serving fresh
vegetables – grown without pesticides and
chemicals – to their families.
Tai Seng Yee
Director
Zenxin Organic Food Singapore
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Don’t be too quick to
dismiss organic farming
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